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2.1 Overall Analysis of the Market 

 

2.1.1 Overview 

 

By Sep.2008, there have been more than 50 wind turbine manufacturers in China. However, 

only less than five manufacturers such as Goldwind Science and Technology Co., Ltd. and 

DHI·DCW Group Co. Ltd. put the megawatt wind turbine into mass production in the same year.  

 

Market Share of China Wind Turbine Manufacturers in 2007  

 

Source: ResearchInChina 

 

As a result of the increasingly intense competition of China’s wind turbine industry, the industry 

concentration has been on a sliding trend since 2008. The market share of the leading company, 

Goldwind Science and Technology Co., Ltd., dropped to 25.1% in 2007 from 33.4% in 2006; 

during the same period, Vestas dropped from 23.4% to 11.2%, GE dropped from 12.7% to 

6.4%. However, the newly-emerging wind turbine manufacturing company, Sinovel Wind Co., 

Ltd. surged the market share to 20.6% in 2007 from 5.6% in 2006, undoubtedly becoming the 

great winner in China’s wind turbine market in 2007.  
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2.1.2 Market Competition Pattern 

In terms of the market competition, Chinese wind turbine manufacturers can be classified into 

three groups: the international leading companies, the domestic leading companies and the 

domestic inferior market followers.  

 

International Leading Companies 

These international leading companies were in the leadership in China’s wind turbine market all 

along until 2006 and their market share suddenly shrank to 44% in 2007.                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                     

Service: the service team has a small scale but charge high fees. The feedback speed cannot 

meet the demand of domestic users.  

Channels: the policy of 75% localization rate restricts the marketing channel. 

Price: although the assembly is done at home, the large proportion of imported parts and 

components still cannot make any effort on cutting down the cost. So the selling price of these 

international leaders is above 20% higher than Chinese peers.  

 

Market Followers  

China had about 40 inferior wind turbine manufacturers as the market followers totally in 2007 

with the market share of less than 5%.  

 

Domestic Leading Companies  

Dongfang Steam Turbine Co., Ltd., Goldwind Science and Technology Co., Ltd. and Sinovel 

Wind Co., Ltd. jointly took up 52% market share in 2007. Their advantages include: 

1) Have rich experience in mass production and gain high brand recognition in China; 

2) With substantial funds; 

3) Support from the government, they are advantageous on developing marketing channels; 

4) The large-scale production favors the control of cost and quality. 
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It is forecast that three to five Chinese leading manufacturers such as the above listed three 

ones will occupy more than 70% market share throughout China in 2010.  

Market Share Changes of China Wind Turbine Manufacturers, 2007-2010  

 

Source: Everbright Securities Co., Ltd. 

 

3.2.5 China Blade Production  

 

Due to large size, heavy weight and inconvenient transport (transported by large platform hand 

truck only) of blades, the international trade amount of blade is small. Only some products in 

Tianjin, etc coastal regions may be exported to coastal wind farms of foreign countries.  

 

In 2008, most of China blade manufacturers were independent blade companies, and the 

number of blade plants affiliated to the wind turbine plants was small. From the angle of 

investors of blade plants, although foreign giants like LM, Vestas and Gemesa had early layout 

in China, their capacity is small and their will of capacity expansion is not so strong. 
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Main Foreign-funded Blade Manufacturers in China, 2008  

 

Source: CICC 

Due to low technology barrier and raw material barrier, tight supply and good profitability, 

many Chinese enterprises have entered the field of blade production.  

 

Technology: most MW-level blade makers in China obtained the production technology through 

cooperation with overseas peers, they are new market entrants. As the transfer cost of the 

whole set of technology and blueprint is low, some companies with certain competitiveness 

may enter this field.  

 

Production: though the price of resin and fiberglass, the main raw materials of blade, has 

maintained high, the supply is sufficient, and the companies can easily get eligible raw 

materials.  
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By 2008, domestic blade manufacturers represented by Zhong Hang Huiteng Wind Power 

Equipment Co., Ltd (HT), Lianyungang Zhongfu Lianzhong Composites Group Co., Ltd. and 

Sinomatech Wind Power Blade Co., Ltd have gradually become mainstream suppliers. New 

entrants also have sprung up. Based on incomplete statistics, China has had 40 blade 

manufacturers as of 2008.  

Main Chinese Blade Manufacturers, 2008 

 

Source: CICC 

 

During 2008-2009, the supply of MW blades will be still tight. However, the tight situation will 

be greatly eased in 2010. The fiercer competition will lead to the survival of the strongest and 

the improving industry concentration. In addition, the profitability of manufacturers will return 

to the normal level. 
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→ Related Reports  
 

 China Wind Power Industry Report, 2008 

 

 China Wind Power Equipment Industry Report, 2007-2008 

 

 China Wind Power Equipment Manufacturing Report, 2007 

 

 Investment Strategy Report of China Wind Power Equipment Industry, 2007-2008 

 

 China Wind Power Industry Report, 2007-2008 
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About ResearchInChina 
ResearchInChina (www.researchinchina.com) is a leading independent provider of China business intelligence. Our 
research is designed to meet the diverse planning and information needs of businesses, institutions, and 
professional investors worldwide. Our services are used in a variety of ways, including strategic planning, product 
and sales forecasting, risk and sensitivity management, and as investment research. 

 
We have over 500 clients worldwide, including the largest commercial and investment banks; insurance companies; research institutions; 

financial services firms; mutual funds; manufacturers; utilities; and industrial and technology clients. 

About InvestToChina 
As a connection between global investors and China’s fast-growing enterprises, InvestToChina.com provides the 
latest and overall market news about China, as well as a full range of professional services, including Research, 
Consulting, Due Diligence, and other investment services. 
 
InvestToChina.com offers subscription products for investors, including the China Investment Press, Market Weekly, Market Monthly and 

Market Quarterly on various industries. China Investment Press describes timely investment trends in China. Market Weekly (Monthly and 

Quarterly) is the important step to understand the investment potential in China market. 

Address: Room 1008, A2, Tower A, Changyuan Tiandi 
Building, No. 18, Suzhou Street, Haidian District, 
Beijing, China 100080 
Tel: 0086-10-82600828, 82600893 
Fax: 00-86-10-82601570 
Mail: report@researchinchina.com 
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