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METHODOLOGY 

Both primary and secondary research methodologies were used

STUDY GOAL AND OBJECTIVES

This report provides the industry executives with strategically significant Both primary and secondary research methodologies were used

in preparing this study. Initially, a comprehensive and exhaustive

search of the literature on this industry was conducted. These

sources included related books and journals, trade literature,

This report provides the industry executives with strategically significant

competitor information, analysis, insight and projection on  the

competitive pattern and key companies in the industry, crucial to the

development and implementation of effective business, marketing and

marketing literature, other product/promotional literature, annual

reports, security analyst reports, and other publications.

Subsequently, telephone interviews or email correspondence

R&D programs.

REPORT OBJECTIVES

 T t bli h h i f t l ll d t d d t was conducted with marketing executives etc. Other sources

included related magazines, academics, and consulting

companies.

 To establish a comprehensive, factual, annually updated and cost-

effective information base on market size, competition patterns, 

market segments, goals and strategies of the leading players in the 

market, reviews and forecasts. 

INFORMATION SOURCES

The primary information sources include Company Reports,

and National Bureau of Statistics of China etc.

 To assist potential market entrants in evaluating prospective 

acquisition and joint venture candidates. 

 To complement the organizations’ internal competitor information 

gathering efforts with strategic analysis, data interpretation and 

insight.

 To suggest for concerned investors in line with the current 

development of this industry as well as the development tendencydevelopment of this industry as well as the development tendency.

 To help company to succeed in a competitive market, and 
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Abstract
Bearing, a critical component for contemporary mechanical equipment, finds wide applications in automobile, electromechanics, construction 
machinery, household appliances, metallurgy and mining machinery, etc..

In 2010-2015, the global bearing industry grew steadily, as the output jumped at a CAGR of 9.9%. The output is expected to be 100.5 billion sets 
with a year-on-year growth of 10.9% in 2016, and exceed 150 billion sets in 2020.

As one of major bearing producers in the world, China produced 22 billion sets of bearings in 2015 (accounting for 24.3% globally), basically 
same with last year. As the bearing industry gradually stabilizes, Chinese policies will continue to encourage the development of high-end bearing 
products during the Thirteenth Five-year Plan period, thereby promoting the further development of the bearing industry. In 2016-2020, China's 
bearing output is expected to grow at a CAGR of 7.8%.

About 1/4 of bearings produced by China are exported. In 2015, Chinese bearing import and export market saw a trade surplus for the first time, 
namely China exported 5.46 billion sets of bearings (edging up 1.7% year on year) and fetched the export value of USD4.7 billion (up 24.7% year 
on year); the average export price increased by 22.6% year on year to USD0.86 per set.

In China bearings are mainly used in automotive motorcycle wind power railway and other fields Driven by policies and market developmentIn China, bearings are mainly used in automotive, motorcycle, wind power, railway and other fields. Driven by policies and market development, 
the demand of automotive and wind power fields for bearings will grow steadily in future. The average annual growth rate of the auto bearing 
demand is estimated at about 5% in 2016-2020, while the demand for high-end auto bearings will grow at more than 10%; the demand for wind 
power bearings will slow down, but will maintain the growth rate of above 10% in the next few years.

The global bearing market is mainly occupied by Japanese and European companies In 2015 Sweden SKF still ranked the world's first withThe global bearing market is mainly occupied by Japanese and European companies. In 2015, Sweden SKF still ranked the world s first with 
11.4% market share, followed by Germany Schaeffler with 9.6%.

The largest Chinese bearing manufacturer C & U Group seized 4.3% market share in China, but only 1.8% in the global market in 2015; the 
second-ranked Luoyang LYC Bearing garnered 3.1% market share in China and merely 1.3% in the world.

In 2015, CR10 of Chinese bearing market was 14.5%, an increase of 4 percentage points over 2014, mainly thanks to technological 
breakthroughs and better market competitiveness of Chinese enterprises in the past two years.
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Luoyang LYC Bearing successfully produced the first set of 6 MW wind power spindle bearings in China in March 2016 to fill the company's gap 
in high-megawatt spindle bearings.

In 2016, wind power 2.0 MW and 2.5 MW speed-up machine bearings developed by Wafangdian Bearing Group cover low-speed and high-
speed ends as well as realize installation, substituting the imported counterparts completely and breaking the long-term monopoly of foreign 
companies in this field.

Global and China Bearing Industry Report, 2016-2020 by ResearchInChina highlights the followings:
 Global bearing market size, structure, competitive landscape, etc.;
 Development environments, status quo, market size, market structure, competitive landscape, import & export, etc. of China bearing industry;
 Overview, market size, competition pattern, etc. of major upstream bearing industries (bearing steel, aluminum, copper, plastic, ceramics, etc.);
 Development product applications etc of main downstream bearing industries (automobiles motorcycles railway wind power engineering Development, product applications, etc. of main downstream bearing industries (automobiles, motorcycles, railway, wind power, engineering 

machinery, mining and metallurgy, etc.);
 Operation, layout in China, bearing business, development, etc. of 8 global and 10 Chinese bearing manufacturers.
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